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Overview of KIM lab.

 Established in April 2017

* Research area: Innovation management, Learning process, Workshop
design, educational program design, idea generation, analogical
thinking, information technology for social development

» Courses : Social Science Research Methodology (1-1), Innovation
Theory and Methodology for Creativity (1-1 ; 2-1), Theories of
Knowledge Management (2-2), Innovation Design (Summer / Winter),
Practical Methodology for the Social Sciences (Fall semester at Tokyo)
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Research in Kim lab. TF52 A

We study almost all of topics on promoting creativity and
Innovations.

 Learning process

 Travel experience

* Group creativity

 Educational content design

* Innovation management

« ICT for social creativity

« Social entrepreneurs

 Regional innovation
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Members & &

IHERERCE 12 A, Currently, 12 members including Kim.

Multicultural (2% X 4E) environments:
* Mixed languages: 6 English and 6 Japanese speakers
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5 nationalities: Chinese(7), Bangladesh(2),Korean(1),
Japanese(1), Pakistan(1)

* Gender balance: 5 (B), 7 females (%)

e 1professor(f£2%#%). 3 doctoral students(fE L& HH). 7
master students(fE £ HIHA). 1 research student (FFZ5 5¢)




Research themes of the current lab members ¥ & DFFEHNE

Master students(1E 1w #A)
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« A study on designing English education content for Chinese

A study on valuation of CMBS projects in China

 Proposing a service model for the used-car auction industry

« Towards Social Engagement Platform for Skills Development of Social
Entrepreneurs

PhD students(tE & HH)

Research on the emotional design of campus cultural and creative products
« The Optimization Design of Tourist Routine and Development of Related
Travel Application
« Designing an Innovative Business Model to Transform the Status of
Handloom Jamdani Weavers: A Case of Jamdani Ville




Future career of the lab members ¥l B O i %

Since it established in April 2017, we are expecting
three master students to graduate in March 2019.
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« All M2 students who wants to get a job in Japan succeeded in job
hunting: Technology Pro in Tokyo, and Fujitsu Technology in
Shizuoka.

* The other master student wants to go back to home country or
continue to study as a PhD student.
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We have a weekly seminar to report the research
progress of each member (both English and Japanese).
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* Main research should be conducted individually,

however we strongly encourage cooperation among
members.




Resources MEE N FELIEE

As a newly established lab, we are trying to provide what
students needs for their research: mostly books or
educational materials.

We equipped a smart glass (JINS meme), a GPS tracker,
a field work toolkit, a book scanner, workshop tools, and a
lab account for e-journal.



Further information B &5 bt

You can send me an email or visit my office for further
iInquires.

BRIWEDOLHEIZEA —ILTE-> TL 723y,
Kim lab is located in 6 floor of KS building III.

For visiting the Kim lab, reservation through email
(Kim@)jaist.ac.jp) is preferable.

Lab homepage (sorry for not updating regularly) :

Class homepage: http://www.jaist.ac.jp/~kim/


http://www.jaist.ac.jp/ks/labs/kim/wordpress/
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