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FINANCIAL INCLUSION FOR ONE BILLION UNBANKED PEOPLE



PROBLEM

Banks avoid lending to the unbanked consumers

because it is hard to assess their credit risk
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WHY MOBILE DATA

Real-time, holistic and forward-looking view of creditworthiness
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CASE STUDIES: CREDIT SCORING

Reduce up to 50% credit loss
across multiple consumer financing portfolios
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EVOLUTION OF PRODUCTS

1. New-to-bank personal loans
as a new segment

3. Pre-approved credit card
for upper mass

2. Secure/semi-secured

loans for lower mass \

4. Micro-insurance 5. Big-ticket loans & insurance

Lower-mass for mass affluent

consumers

Mass-affluent
consumers
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MOORE'S LAW OF CREDIT SCORING

Scored consumers
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TEAM

Management

Nguyen Nguyen, CEO Tuyen Huynh, CTO Rohit Narang, COO Nam Ma, Lead Scientist

Ph.D. in Econometrics Ph.D. in Machine Learning MBA, Ph.D. in Machine Learning,

Credit risk. Barclays SRI. DARPA Man. Dir. @Goldman Sachs Graph Computing
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Son Tran, Ph.D. Hung Ngo, Prof. Van Vu, Prof.

Deep Learning Smart database Probability theory
& computer vision & graph computation & random matrices



